Monetizing for Income and Profit

Monetize – def:  To adapt in a manner as to allow for the making of money or collection of currency.

What is monetizing?

Monetizing is the practice of using your own property or content as a base source with which to build a money making concept. For monetizing, you can attempt to create an income stream using ad services, affiliate link programs, direct advertising via paid times slots or sale of approved merchandise and items.

Why should you monetize?

To cut or reduce costs of operating from your own pocket. Create a source of extra or additional income.
Why shouldn’t you monetize?

User loyalty and selling out. Some users see monetizing as selling out, and this can hurt your base, but it is normally an anticipated event. You should avoid monetizing until you have a sufficient base with which you feel comfortable that you can lose approximately 20% and still be able to rebuild and recoupe.

Steps to take before monetizing:

1. Analytics

a. Average page views per day

b. Average time spent on site per visit

c. Most visited areas of site

d. Specific features that are the most used

2. Crowd sourcing and audience participation

a. Ensure you have an idea of what your audience would like to see. Proper ads will get more money.

b. Validate that your audience will work with you and visit your ad and service providers whom you will be using for monetizing purposes

c. Create a portfolio of your most used and visited items that garner audience attention.

3. Research similar products and services

a. Look at other providers of a similar product and/or service. See whom they use for advertising

b. Determine if you are comfortable following a similar advertising path

4. Build your base so you have an advertising target

a. Sponsors, advertisers and other service providers will want to know who and what they are working with before they can offer you any specific services. So ensure you have a base to advertise to.

b. Advertise to a degree either on other sites, improved meta/search tags and web search services. In person advertising/events are also great methods of connecting and getting your work out there.

5. Create a portfolio of your accomplishments and an outline of what you can uniquely provide.

a. Once this is complete, you can approach other companies either via the web, in person or over the phone.

b. Ask about affiliate programs and be prepared to share your data.
c. Visit local services and businesses and inquire as to whether they would be interested in advertising.

Can I monetize to live off of my work?


Certainly you can with the proper networking and connections. Do not expect to live off of it at first, or forever though. It takes time to build the proper channels and public demand. Eventually the need/want for your item will diminish, your competition will begin to cut into your profits and you must be ready to deal with this.

What should I expect from monetizing?


One thing to expect is paperwork. In order to properly monetize, you need to monitor not only your traffic flow, but the specifics of it. Where does it come from? Are you being referred to? Are these repeat users, or new? What is your average new user gain vs old user loss?


The second thing to expect is you will have to be prepared to either maintain your current pace, or improve upon it. The more content you push out, the more likely new persons will view your site. Content drops and dormancy have negative effects and can cost valuable user participation.


Lastly, if done properly you can expect to reduce your initial out of pocket spending to a degree which is determined by the size of your audience, current expenditure rates and quality of your product or service. Eventually you may break even, or turn a profit from your hard work.

Recommended monetizing solutions?


Some of the best solutions are in face the easiest. Amazon referral services, Youtube/Google AdSense. Project Wonderful, Patreon.

These are all simplistic startup services for your first shot at monetizing. Once you are comfortable with them, or have found the one that works for you, your next step is understanding just “how much can you push” on the advertising before it becomes intrusive to your users. Once you determine this, you must focus on the quality of your advertisers. Try to keep in mind that you are not simply looking for dollar values, but items and services your users want, and that will either last or show their quality. A $10 add for the worlds worst item will not beat the income of a $1 add for what is likely the best steak in the area. You want an ad that engages your users, and is for a product or service that they not only want, but are happy to use.
